


@First Charnas will
put UFO ads in national magazines.
Then it will
aif UFQ-commercials.on TV.®
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UFOs, “says Con-
necticul lawyer Ral>-
ertH. Blelchman "are
tha Rodney Danger
{teld ol science. |
were l}emg con
actau by extraletres
Irial intelligence, |
should be a monu-
mental histanc event.
Instead, (he subject
matter s denigrated o
the pomnt ol ndicule

Aller 20 years ol
frustration, Bleigh
man, who |s @ con
sultant fof the Mutial
UFD Nelwark (ML
FON), finally desidec
i1 was lime o lackle
the UFOs poorpublic
image himsell. First ha
roughed out & legal
pad ploy designed 1o
enhance he public's
perceplion ol UFOsg
and to force tha gov-
ermment 1o reveal evidence he Bellgvesiit's hiding. Then he
began a round ol wisits 1o advertising exesutives who could
offer “a professional's advice.

The first few firms Bletchman contacted laughed in his
face But finally. executives at Chamas. inc. one of New
England's lop 20 adverlising agencies (clients have in-
tluded Gillette, Timex, and Polaroid), pecked up ther ears

Charnas officials insist they're as straighi-lacad about the
UFO public refations campaign as MUEON is. “We plan (o
approach (he issug inteiligently and rationally: in a way that
wont pessibly rellect poarly on us,” says Jovoe Silverman
agent in charge of the account. "We'll Use the rules of ag-
verlising 10 atack a problem unique in its overianes. That is
not lo say we wan't sirike an emotional note n-any of out
adverlising, but we cartaltily Won'l be sensational,”

Silverman says she's never seen a UFO harsalf “But |'ve
spoken with people who have, wha were shaken by it, and
who felt embarrassed to lalk about it she says. "That's not
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right. We should help
fhiese people find an
expianalion. A re-
sponsible appeoach 10
an s5UE surrounded
by oo many gues:
bons and mysisnies s
long overgue”’

As plans stand,
Charas will kick off
the UFQO ad cam-
paign with promo et
efrs o 180,008 peo-
ple on a largetmalling
Iist, Hollywaad figures
whose interes! in
UFOs Is a matler ol
pUBlc recard—SHir-
ey Maclaine, for in-
stance. and Sammy
Davis, Jr—will be
contacled first. Con-
tributiens fram this
group will be usad lo
test the ad campaign
inregional publica:
tions. Once the re-
sulls from thal are in. the media biitz will begin. Charhas will
put UFQ ads in national magazines like Crmni and Esquire
Thenithe agency will air commercials on gtime-fime TV

“I'd like 1o see someone importan! involved in these com:
mercais—astronadl Deke Slaylon, for instance wheo did the
HEO UFO documentary and whe says he's seen a UFO
himsell" Blefchman savs "He could say the governmani
male guite a monetaty investrnant in his skills 453 lrained
abiserver. so why nol treal him seriously now?

Whalever form the ads take, Charnas says, their aim will
be clear: release of all sacrel government UFD documants:
ihereased ‘edilorlal coverage of UFO issties; and new
awareness ol the seienlilic and techiologlcal advances that
UFOs could bring to the inhabitants of Earth

‘This campalgn will gel the message olt there " Bletch-
man contends, "It will reach pollcymakers and generate
funds; The mare money, the mofe LIFO ads. and the more
the hornet's nest gets stirred " —DENNIS STACEY
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