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W.First Charnas will 
put UFO ads m national magazines 

Then 1t wJ/I 
a/f UFO commercials on TV ' 

-------

· UFOs. · snys Con 
nect1cut lawyer Ron­
er! H B!etchman ·are 
the Rodney Danger 
held of science 11 
we re being con 
tacted by extraterres 
rr1a1 intelligence 11 
should De a monu­
mental hlstonc event 
Instead the sub1ec1 
matter ts denigrated to 
lhe point of ridicule 

right We should help 
these people tind an 
explanal•on A re­
~approach lo 
an 1SSue surrounded 
by too many ques· 
hons and mysteries is 
Jong Ollerdue. 

As plans stand. 

Alter 20 years of 
truslra11on . Bletch 
man who 1s a con 
sulrant lo( the Mutual 
UFO Network (MU 
FON). finally decided 
ii was time to tackle 
the UFOs' poor public 
image himself First he 
roughed out a legal­
pad ploy designed to 
enhance lhe pubhc's 
percepllOn ol UFOs 
and to force Iha gov· 

UFOUFIDAIE 

Chamas win kick oll 
the UFO ad cam­
paign with promo let­
ters to 100.000 peo­
ple on a large! mailing 
list Hollywood figures 
whose interest m 
UFOs is a matter of 
public record-Shir­
ley MacLa1ne. tor 1n­
st ance. and Sammy 
Davis, Jr -wlll be 
contacted first Con­
t rr but 1ons from thrs 
group wrll be used to 
test the ad campaign 
1n regional publlca­
trons Once the re-

emment 10 reveal evidence he believes 1t s h1d1rig Then he 
began a round ol 111srrs to ad11ert1s1ng execuliv:es who cculd 
otter ·a professionals advice 

The hrs! lew frrms Bletchman contacted laughed n n1s 
face But frnatly execur .... es ar Charnas Inc one of New 
England's top 20 advert1s1ng agencies (clients have rn 
eluded G1llet1e Timex and POlarold) perked up !heir ears 

Charnas oll1c1als 1ns1sr they re as straighl-laced about the 
UFO public relahons campaign as MUFON •S We plan 10 
approach lhe issue 1ntelhgently and rationally. 1n a way lhal 
won·1 possibly rellecl poorly on us.· says JQyce Silverman 
agent In charge or the account. "We II use rhe rules of ac;l­
vert1s1ng to attack a problem unrque m its overtones That 1s 
not lo say we won't strike an emotional note 1n any ot o.ur 
adver11sing. but we certalnly'Won't be sensational. " 

Silverman says st1e's never seen a UFO herself "But I've 
spoken with people who have. who were shak~n l:ily II. and 
who felt embarrassed lo talk about 11 .· she says. "That's not 

sulls lrom that aro 1n the media blitz will begin Charnas will 
pur UFO aus 1n national magazines like Omni and Esquire 
Then the agency will air commercials on pnrne-hme TV 

'I'd like to see someone 1mporlanl involved 1n these cam.c 
rnerciats-astronaut Deke Slayton for instance who did !he 
HBO UFO documcntar't and who says hes seen a UFO 
h•mseJI Bletchmcm says He could say the governmenl 
made quite a monelary 1nvesr~nt '" his skills as a trained 
observer so why not rreat him seriously now?" 

Whatever form the ads lake, Charnas says. their arm wilt 
be clear release or all socret government UFO documents. 
increased ed1toria1 coverage of UFO issues. and new 
awareness or rhe scren11l1c and 1echf'lolog1ca1 advances that 
UFOs could bring lo tho inhabitants of Earlh 

"Hus campaign will get the message out ther.e," Bletch­
man conlends "It wlll reach policymakers and generate 
funds The more monoy lhe more UFO ads. and ihe more 

1 
tho hornet's nost gels stirred "- DFNN/S STACEY 
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